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Managing your product presence across multiple online
platforms isn’t just about listing your products—it’s
about visibility, consistency, and optimization. You may
rely on manual checks or get data from your retailer, but
that’s not enough. What you need is the consumer’s view,
a 360-degree, outside-in perspective to ensure your
products are seen and presented in the best light, every

day, on every platform.

Sitelucent is your solution: the ultimate online mystery
shopper for eCommerce, providing accurate insights across

all your products.
Here are 20 questions you should be asking to determine

if your digital shelf is performing as it should and how

Sitelucent helps you optimize every step of the way.
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Are all your listings visible?

Hidden listings = lost sales
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Are your products out of
stock without you knowing?

Out of stock = missed sales
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Are your product descriptions
compelling enough?

Weak descriptions = lost conversions
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Can consumers easily find your
products?

Low visibility = low sales
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Is your pricing competitive?

Outpriced = outsold
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Are your product images doing
their job?

Poorimages = lost interest
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Are your promotions reaching
consumers?

Invisible promotions = wasted marketing budget
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Are your USPs clearly
communicated?

Hidden USPs = missed opportunities
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Is your content really
converting?

Weak content = poor performance
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Is your product presentation
hurting sales?

Poor presentation = lost revenue
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Do you know what your reviews
are saying?

Ignored reviews = weak relations
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Is your negotiating power with
retailers strong enough?

Weak negotiation = missed opportunities
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How are your products
performing with Third-Party
sellers?

Third-Party sellers = uncontrolled sales
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Is your product standing out
online, even if most sales are
offline?

Online presence = key for offline sales
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Launching a new product?lIs

it really visible and optimized
online?

Sitelucent Whitepaper - 20 critical questions every E-Commerce Manager should ask about their digital shelf



Seasonal sales: are you really
standing out when it matters?

Flu season, Black Friday, spring = key times to win
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How can you boost
eCommerce without the
consumer’s view?

Manual checks aren’t enough = missed opportunities
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Do you sell mostly offline, but
is online essential?

Online research drives offline sales
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Do you think digital shelf
analytics isn’t affordable?
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Are your teams seeing the
whole picture?
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why you need
the consumer’s view

Relying on sporadic manual checks or incomplete retailer
dataisn't enough. To truly understand how your products
are performing, you need to see things from the consumer’s
view. The outside-in perspective. This is where Sitelucent
comes in. We monitor all your products on every platform,
every day, effortlessly, giving you the data and insights
needed to optimize your presence, stand out, and dominate
on every digital shelf.

= Tons of time and effort savings on manual checks
= Huge reduction in resource costs
= A boostinonline sales, higher ROI, and stronger

presence across every platform.
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No matter your challenge,
we’ve got you covered

Sitelucent was built to simplify multi-platform sales. We track your

products across every platform, giving you insights to optimize

effortlessly. No matter how many platforms, we've got you covered.

Even if your main channel is your own webshop, your products still
need to stand out. Sitelucent helps you effortlessly ensure your
product information is complete, consistent, and compelling, driving

better sales and a stronger customer experience.

Sure, you've used Excel so far. But it’s time-consuming, incomplete,
and lacks the full picture.
With Sitelucent, you get an effortless, outside-in view of all your

products. Save time, gain accurate insights, and optimize your

eCommerce without the manual hassle.

Even if you sell mostly offline, your products need to stand out online.

Why? Because customers compare and research online before

heading to the store.
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We'd love to show you how it
works!

Ready to elevate your eCommerce? Let’s chat!
Book a Discovery Call to see how Sitelucent can transform

your eCommerce performance.

Visit discovery page
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https://www.sitelucent.com/book-a-discovery-call/

Our mission: making digital
shelf insights accessible and
affordable

We are trusted by the world’s leading brands. But we believe
that every brand, big or small, deserves the same powerful
insights. That’s why we make digital shelf analytics accessible
and affordable for everyone, while staying personal in our

approach. All to help you See, Sync, Smile.
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Visit website

O Sitelucent

See. Sync. Smile.


http://www.sitelucent.com

